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March 2014 
Purpose of Inquiry 
To examine the accessibility and outreach activity of arts venues and bodies. The inquiry 
will further seek to establish the impact of these on the inclusion in the arts of working 
class communities. Overall, the aim of the inquiry is to pinpoint and understand barriers to 
inclusion in the arts faced by members of working class communities and to make 
recommendations as to how these might be overcome.  
________________________________________________________________ 
 
Introduction 
 

1. Arts & Business Northern Ireland (A&B NI) welcomes the opportunity to respond to 
the Culture, Arts and Leisure Committee Inquiry into Inclusion in the Arts of 
Working Class Communities. A&B NI recognises the diversity of the arts activity 
that takes places across communities in Northern Ireland and the value of a 
vibrant arts and cultural sector to the social and economic fabric of Northern 
Ireland.  

 
Arts & Business NI will respond to this Inquiry from our position of knowledge and 
expertise in regard to forging partnerships between the cultural and private sectors 
in Northern Ireland. We will highlight a number of key points in this area that are of 
relevance to this Inquiry. 

 

 
Background on A&B NI 
 

2. Arts & Business (A&B), formerly known as The Association of Business 
Sponsorship of the Arts (ABSA), was set up 30 years ago as a UK wide creative 
network that advocates and facilitates creative partnerships between the private 
and cultural sectors.  Its Northern Ireland office was set up in 1987.  Prior to April 
2008, A&B NI was funded by the Department of Culture Arts & Leisure. In 2008 it 
moved under direct report to Arts Council of Northern Ireland (ACNI) and is one of 
its strategic partners. In 2011 A&B NI became a registered NI company and charity 
and has a NI board chaired by Dr Joanne Stuart OBE. 
 

3. A&B NI’s arts remit covers the performing arts, literature, visual arts and crafts, 
museums, libraries, heritage and film.  At the heart of its work is the belief that 
creativity has the power to drive performance and prosperity.  Arts & Business NI’s 
core work includes: 

 

 Working with private sector businesses to develop a deeper relationship and 
partnership with the arts. 

 Training, advice and support to the arts in the area of income generation from 
sponsorship, Trusts & Foundations and Individual Giving 

 Board & governance training to arts and cultural organisations to strengthen and 
sustain the sector 

 Facilitating the exchange of business skills and in-kind resources to the cultural 
sector via the placement of business professionals onto arts and cultural boards 
via board matching programmes Board Bank and Young Professionals.  



 

 

 

 Advise private sector businesses on arts and cultural engagement strategies to 
deliver business results and increase business partnership with the arts. 

 Host a series of networking and advocacy events to inspire increased arts and 
business partnerships in Northern Ireland. 

 Managing the Arts Council of Northern Ireland’s Investment Programme fund 
which seeks to strengthen and ignite partnerships between businesses and the 
arts in Northern Ireland. The fund supports projects submitted jointly by the arts 
and business partners that adds something new or deepens the sponsorship 
further within the businesses strategy. First time sponsorships are matched £1: £1 
and other partnerships can apply for £1 for every £2 of the business investment. 
In-kind support is also recognised by the Investment Programme fund. 

 
 
A&B NI Key Points in Response to the Inquiry Terms of Reference 
 

4. Arts & Business NI works with many leading Northern Ireland businesses that 
partner and invest in the arts for sound business reasons, but also because they 
see the broader benefits to our creative economy and are a measure of the society 
in which we live.  
 

5. Many of the private sector businesses that support and invest in the arts do so 
because they see that the arts are deeply rooted within communities and can offer 
businesses an ideal vehicle for reaching and connecting with communities across 
Northern Ireland. 
 
This is evidenced by a quote made by Brendan Murphy, CEO of Allianz in a recent 
Arts & Business NI and Allianz supplement in the Business Telegraph (on 11 
February 2014) showcasing arts and business partnerships shortlisted in the 
Allianz Arts & Business Awards :  
 
 “Companies are using the arts to communicate with existing and potential 
customers. Through the arts, they are providing entertainment, joy and very often 
a voice and a deepening sense of identity and place to communities.” 
 
“Arts organisations and businesses are coming together more and more to reach 
out to communities and engage senior citizens, young people, those with 
disabilities, minority groups, persons from various socio-economic backgrounds, 
and individuals who would never have had access to the arts previously.”  

Brendan Murphy, CEO Allianz 

A copy of the printed Belfast Telegraph Allianz Arts & Business NI 2014 Awards 
supplement is attached and the 96 page digital version is available from: 
http://supplements.independent.ie/?xml=AllianzV3&iid=86791  

 
6. It is also worth highlighting that this business sector investment in the arts is also 

enabling and extending the outreach work that many arts organisations do in 
working class communities. 

http://supplements.independent.ie/?xml=AllianzV3&iid=86791


 

 

7. Many of the business and arts projects funded under the Arts & Business NI 
Investment programme offer useful examples of accessibility and outreach activity 
that are helping meet social and community challenges. 
 

8. In 2013-2014, 27 of the 38 projects supported under the Investment Programme 
were for specific outreach and accessibility activity with arts and business 
organisations in NI in the year. This represented £123,125 of the total £182,975 
awarded in the year, and was against a business investment of £760,695 (82% of 
the total business investment leveraged against the Investment Programme fund 
for the year). 

 
9. See below some examples of the accessibility and outreach activity from NI arts 

organisations supported by private sector sponsorship and the A&B NI Investment 
programme: 

 
City Cabs & Millennium Forum 
City Cabs have been serving the community in Derry-Londonderry for over four 
decades and saw their partnership with the Millennium Forum as way of signalling 
their commitment to the city and its inhabitants.  An investment from Arts & 
Business NI enabled both partners to produce an exciting new education project 
entitled ‘City Cabs - City Life.’  The project brought together 200 drivers and 40 
local teenagers to create a short play inspired by the true stories shared by City 
Cabs staff.  The final play was performed in the Millennium Forum for parents and 
families. To support the project these stories were collated into a graphic novel and 
distributed throughout the city. 
 

WheelWorks & Stratagem – Winner of the Allianz Arts & Business NI Young 
People Award 2014 
A ground-breaking programme by Stratagem and WheelWorks that engaged 
young teenagers from cultural and minority communities. The partnership came 
about when WheelWorks was looking for new ways to engage 14 to 18 year olds, 
especially those who had limited access to the arts. It sat down with some older 
teenagers who indicated they would like to have the skills to allow them to lobby, 
address community issues and ultimately implement change. WheelWorks and 
Stratagem came together to see what they could do, with the support from Arts & 
Business NI. The result was two hugely successful projects: the first with 
teenagers from minority ethnic communities through Craigavon InterCultural 
Programme Oasis Youth Forum, the second with young people with disabilities 
through the Goal Line Youth Trust in Portadown. Both projects featured a new 
approach to exploring issues with young people. Before any artistic workshops 
took place, participants worked with a drama facilitator and professionals in the 
areas of diversity and disability awareness to discuss issues that mattered to them. 
The initial workshops also provided the teenagers with information on effecting 
change in their areas. A number of artistic workshops were then held, and the 
young people created art that highlighted their important messages. The 
Craigavon group produced 3D masks, while Goal Line produced a series of visual 
arts pieces. That artwork was then launched at the Millennium Court Arts Centre in 
Portadown before eventually being displayed at Stormont – allowing politicians to 
see just how the youth felt about issues such as disability, racism and community 
safety. 
 



 

 

 
KPMG & Royal Ulster Academy – Winner of Allianz Arts & Business NI 
Community Award 2013 
Central to KPMG’s corporate social responsibility (CSR) strategy is the desire to 
make a positive contribution to the wider community and to involve their 
employees in this endeavour.  This was achieved through a project devised with 
the Royal Ulster Academy ‘One day in the life of’. This innovative photography 
project was aimed at Primary 7 pupils in schools in areas of high deprivation in 
Belfast.  Pupils were offered a series of workshops after which every child received 
their own disposable camera and a simple brief: go out and take photographs of 
their area, friends and family - the places and people they called home.  When the 
films were developed each pupil selected their best image with the support of Paul 
Seawright which was enlarged, professionally framed and presented for exhibition 
at the RUA’s premises.  
 

Airporter & Waterside Theatre 
Raising their profile within the local community was the catalyst for Airporter, a 
leading transportation company in the North West to become a first-time sponsor 
of the Waterside Theatre’s PEEK-A-BOOK, Children's Literature Festival.  The 
festival featured a host of stimulating children’s events bringing a range of fantastic 
children’s characters to the stage.  The partners wanted to be able to welcome 
children of all backgrounds to participate in the festival.  An Arts & Business NI 
investment enabled Airporter and the Waterside to offer a community ticketing 
programme to schools in the surrounding area ensuring that all children could 
experience the magic of live theatre. 
 

Belfast Harbour Commission & Young at Art 
Belfast Harbour is committed, through its Corporate Responsibility programme to 
reaching out and engaging with communities across Belfast.  As a key partner of 
the Belfast Children’s Festival, staged annually by Young At Art, Belfast Harbour 
can improve access to the arts for children from across the city. An investment 
from Arts & Business NI enabled the partners to create an education programme 
to accompany the festival that extended the company’s impact in communities 
experiencing high deprivation. The programme offered support to schools and 
included teacher training, transport assistance, teacher resource packs and a 
ticketing scheme to attend the Belfast Children Festival 2014. 

 
J Brown & S Ltd/ Property Project Ltd & Creative Exchange 
Creative Exchange brought James Brown & Sons and BDA Properties on board 
once again as sponsors of their ‘Art in the Eastside’ billboard project. Both 
businesses wanted to engage more with their local community in East Belfast and 
show their commitment to the area.  An Arts & Business NI investment enabled 
Creative Exchange to work with their sponsors and local schools and community 
groups to create the ‘Art Flags Bunting’ project.  Workshops with the groups and 
the two partnership businesses produced bright and celebratory art flags reflecting 
the cultural diversity of East Belfast.  The flags created were brought together and 
displayed on the railings and buildings of the participating organisations. 



 

 

 
Herbert Smith Freehills LLP & The National Trust – Winner of Allianz Arts & 
Business NI Community Award 2014 
On the back of a successful first outing, Herbert Smith Freehills and the National 
Trust decided to be even more ambitious for their second project together.  The 
Trust had identified the need for seating at The Pleasure Grounds of their 
Rowallane property and HSF not only sponsored the design and creation of 
sculptured seating, but their staff also cleared and prepared the grounds for their 
installation.  An Arts & Business NI investment enabled HSF staff to animate the 
refurbished gardens with the creation of site specific theatre performances.  HSF 
staff went out into the community meeting local senior citizens and hearing their 
memories and recollections of Rowallane.  These stories formed the basis of the 
‘Rowallane Plays’ which were performed on site for staff and visitors.  

WheelWorks & Translink 
Translink constantly looks for innovative vehicles to deliver their rail safety 
message and identified MT4Uth as the ideal partner. An Arts & Business NI 
investment enabled MT4Uth to create a new project to communicate rail safety to 
young people in high risk areas by engaging them in performance. MT4Uth and 
Translink devised a Rail Safety competition challenging to schools to create a 
short performance piece based on rail safety. The winning school had their piece 
work shopped with the MT4Uth team before performing it in public. The final 
performance was filmed for a DVD and uploaded to the Translink website. 
 
Bank of Ireland & The Playhouse 
Investment in the Bank of Ireland's partnership with the Playhouse extended their 
sponsorship of two of the Theatre’s performances to give the bank valuable 
involvement in the annual Children’s Arts Festival. A ticket scheme created 15 free 
places for children who could not otherwise attend selecting from a range of 
individuals and groups from areas of significant deprivation. The ticket scheme not 
only provided valuable profile for the bank but aligned with its strategy to invest in 
the communities in which it operates. 
 
Hughes Insurance/Navigator Blue & Strand Arts Centre 
Hughes Insurance wanted to build their engagement with the community in East 
Belfast and saw a partnership with the iconic Strand Arts Centre as the perfect 
vehicle.  But in addition to the sponsorship, the partners wanted to make a real 
impact on the young people from the local area.  An Investment from Arts & 
Business NI enabled The Strand and Hughes to offer an after school media 
programme to young people in the local community.  Working with experienced 
industry professionals over a series of practical workshops, the young people 
planned, scripted and edited their own short films.  The finished films were given a 
special premier at The Strand Arts Centre 
 
JTI & Ulster Orchestra   
The Ulster Orchestra has developed a strong partnership with JTI.  This support 
has enabled the Orchestra to increase accessibility to its concerts for elderly 
people in regional areas, provide a safe environment for women of domestic 
violence to express their stories through music, and to bring the disabled and 
elderly together in a special cross-partnership music workshop project culminating 
in a special Christmas performance in Ballymena.   

 



 

 

 
AES & Cinemagic  
AES have become first time sponsors of Cinemagic.  Through this new partnership 
AES employees were encouraged to participate in Cinemagic’s annual festival 
through volunteering opportunities and attendance at screenings.  AES also 
wanted to also draw on Cinemagic’s experience in creating films to engage their 
employees in a bespoke staff development opportunity.  An A&B NI Investment 
enabled Cinemagic to engage up to 20 AES employees to work with local young 
people on a unique filmmaking project that produced a short piece about their 
organisation.  The film has been screened at not only the two AES plants in 
Northern Ireland but also at their plants internationally.   
 
Bombardier and National Trust 
Bombardier Aerospace has a strong reputation for engaging in Corporate Social 
Responsibility initiatives with a range of environmental organisations and other 
partners.  They were particularly keen to develop their relationship with the 
National Trust.  An Arts & Business NI investment enabled the National Trust in 
partnership with Bombardier Aerospace to engage their staff and young people 
from a range of schools from across Northern Ireland in a series of workshops with 
local artist Marilyn Stanford to create a feature mosaic wall at the Lookout within 
the Mount Stewart estate. 
 
Ulster Bank and Kabosh  
As principal sponsors, the Ulster Bank already had a significant presence at the 
Balmoral show, but they wanted to raise their brand awareness and affinity with 
the agricultural community even further and a partnership with theatre company 
Kabosh provided the perfect opportunity.  The world premiere of Kabosh’s 
Inventors ran over the seven days of the Balmoral show in a pop-up barn.  An 
investment from Arts & Business NI enabled Kabosh and The Ulster Bank to 
create an inventive community outreach programme offering drama and design 
workshops to young people from rural communities and young farmers.  The 
Inventors programme enabled the Ulster Bank to reach out to new audiences 
demonstrating their commitment to the agricultural community beyond their 
business activities.      
 
North Down Marquees & ArtsEkta 
ArtsEkta are producers of Belfast Mela, Northern Ireland’s largest intercultural arts 
festival.  Having been production partners for over ten years, North Down 
Marquees wanted to develop that relationship and became a sponsor of this key 
event in the city.  They saw the Mela as the perfect opportunity to platform their 
range of products and services and access new markets. Having created a new 
Maharaja Tent, an investment from Arts & Business NI enabled ArtsEkta to fill this 
retreat with a programme of Classical Indian Arts and a new interactive exhibition. 
 
 
Replay Theatre & Brennans Bread 
In 2011 Brennans Bread was seeking to consolidate and grow its position in NI, 
raising its profile and achieve certain CSR objectives. It partnered with Replay 
Theatre Company, a theatre company aimed at younger audiences, entering a 
three-year deal with Replay across its programme of work for 0 to 11 year olds. 
The objectives of the sponsorship were to promote the brand and raise awareness 
but also to deliver a healthy eating/lifestyle message to at least 10,000 Northern 



 

 

Ireland families per year. This has been a success for both parties and is helping 
address the issue of promoting healthy eating to children and families in NI. 
 

10. U105 & Audiences NI - In regard to widening access to the arts, few arts 
organisations would have the resources to commit to the marketing budgets 
enjoyed by larger commercial businesses, and therefore profile generated in the 
media is hugely valuable in helping them reach these new and diverse audiences. 
A&B NI worked with U105 on project that offered Audiences NI and arts 
organisations free airtime to promote arts activity and promote Audiences NI’s Test 
Drive the Arts initiative. An investment from Arts & Business NI’s Investment 
Programme enabled Audiences NI and u105 to develop a new Test Drive the Arts 
feedback terminal which was stationed in various major arts venues. This new 
u105 and Test Drive branded facility increased listeners and potential listener’s 
awareness of the station’s commitment to the arts in Northern Ireland. In addition, 
the investment enabled u105 to create and broadcast a free advertising campaign 
for ten arts organisations. 
 

11. Allianz Community Art Prize - In addition sponsoring the Allianz Arts & Business 
Awards, funding the Belfast Telegraph printed Awards supplement and the 
associated 96 page digital Imag, Allianz also this year introduced the new Allianz 
Community Art Prize which supports local arts community projects. All of the 
companies were nominated by Allianz employees. The winner for 2014 was Big 
Telly Theatre Company. The project ‘Big Sunday’ will feature an ambitious range 
of arts activity and events, animating empty shops in Portstewart and working 
directly with local traders and community groups.   

 
12. In April 2013, A&B NI hosted a business breakfast in conjunction with Arts Council 

of NI to engage private sector businesses in the Arts Council’s Five Year Strategic 
Plan ‘Ambitions for the Arts’. One of the key strategic themes within this plan is to 
promote access to the arts and deepen the value of the arts to individuals and 
wider society. At the consultation breakfast the private sector businesses attending 
cited their support for the arts and its value socially and economically to Northern 
Ireland. Under the topic of ‘Promoting Access to the Arts’ a number of 
recommendations were agreed that A&B NI are working on that are relevant to this 
Inquiry: 

 It is important the we continue to leverage private sector partnerships with 
the arts to help support artistic excellence and support increased access 
for disadvantaged and minority groups 

 Business is ideally placed to help promote access and grow audiences for 
the arts through their customer bases and employees. 
Arts & Business NI have a vital role to play in proactively communicating 
the role of the arts in fulfilling corporate social responsibility objectives 
which in turn contribute to increased access to the arts.  

 
 
 
 
 

Arts & Business NI: www.artsandbusinessni.org.uk 

http://www.artsandbusinessni.org.uk/









































